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Embracing Individuality.
Preparing Leaders.

Social Media Policy and Guidelines for Inspired Employees

Purpose and Scope

As social media continues to evolve, it presents valuable opportunities for our staff to celebrate and
contribute fo the success of our schools. With a growing number of 1.2 million followers, Inspireds
social media channels provide a vital global platform fo showcase expertise and offer insights into our
centres of excellence. We encourage you fo utilise these platforms to highlight your knowledge,
celebrate achievements, and engage with new audiences. By supporting our social media presence, we
can enhance visibility, foster collaboration, and strengthen our position as leaders in education, whilst
remaining responsive o the evolving needs of our community.

It is important o be mindful that any action you take on social media, whether through a professional
or personal account, could be seen by colleagues, business partners, suppliers, compefitors, investors,
clients, or potential parents. Therefore, even if you are using a personal account, your online activity
may influence how Inspired is perceived globally, positively or negatively. If's essential fo review all
posts for accuracy and consider the potential outcomes before posting, sharing, commenting, or liking.
Your social media behaviour impacts Inspired and the workplace environment. This policy applies to all
activity, regardless of whether it occurs on a personal account, subject to applicable laws.

Related policies and Consequence of Violations

As an Inspired team member, you are expected to follow this policy on social media including but not
limited to X, Linkedin, Instagram, Facebook, YouTube, Flickr, Twitch, blogs, wikipedia or any other tool
or service that facilitates interactions over the internet.

This policy supplements other Inspired policies including our company Code of Conduct . If your post
would violate one of our existing policies in another sector of the business, it will also violate it on social
media. Team members who violate this or other Inspired Education Group policies may be subject fo
disciplinary action.

General Principles

«  Be Respectful- Treat everyone online
*  Be Authentic- Share genuine experiences with honest reflections.

courtesy and consideration.

Protect Privacy- Respect the confidentiality of students, parents and staff by now sharing
personal or sensifive information without consent.

©  Uphold Our Values- Your posts should reflect the integrity and ethos of our schools and
Inspired.
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Content and Conduct

Do's
1

Don'ts

Share Positive Experiences: Highlight events, achievements that celebrate the success and

strengths of our schools and students.

Use Appropriate Tone of Voice and Language: Use a respectful tone within all inferactions.
Be mindful of cultural sensitivities and inclusive language.

Provide Valuable Insights: Offer helpful information that can benefit others, such as
educational resources and upcoming events. Share testimonial and success stories that
positively reflect our community.

Engage Thoughtfully: Encourage constructive conversations by asking open-ended questions.
Respond to comments and messages in a fimely and respectful manner.

Use Approved Hashtags and Handles: Include official school hashtags and tag relevant
school accounts to increase visibility. (Please contact your Regional Social Executive for more
information on relevant hashtags)

Transparency: Always disclose your role when discussing school-related fopics fo ensure.
transparency and avoid any potential misunderstandings.

Positive Engagement: Support others in the Inspired community by interacting with their posts
though liking, sharing and commenting. Stay connected with your school’s social media accounts
and share them with your network. Use your creafivity fo share your unique perspective.

1. Avoid Sensitive Topies: You should not create, post, share or engage with content of a
financial, religious or political nature. These topics are highly sensitive and may not align
with the views and values of our diverse community.

2. Do Not Share Confidential or Sensitive Information: Always protect the personal
information of students, parents and staff. Do not share personal details without explicit
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permission. Do not share content pertaining to sensifive company information, particularly
anything found within internal networks. This includes details such as school financials,
design plans, internal operations, or legal matters. Divulging such information is strictly
prohibited.

3. Refrain from Negative or Inflammatory Remarks: Do not engage in arguments or post
derogatory comments about individuals or other institutions. If you encounter negative
feedback or criticism, handle it professionally or escalate it internally rather than
responding publicly. Avoid sharing content that could be perceived as offensive, harassing
or discriminatory.

4. Aveid Posting Unapproved Images or Videos: Always get consent before sharing photos
and videos of individuals, especially of minors. Do not post media that could potentially
harm someone’s reputation or privacy.

Monitoring and Reviews
To maintain consistent messaging and protect the company's reputation, we will conduct weekly
platform reviews of posts related to our schools and brand. If a post is deemed inappropriate,
unprofessional, or misaligned with our guidelines, we may request edits fo ensure clarity and
professionalism across our social channels.

Social Media Account Ownership
Al accounts created specifically for school-related purposes (e.g. official school pages or head-of-
school profiles) are considered company property and must be relinquished if you leave the
organisation.

If you're unsure about what is appropriate 1o post or have any questions regarding these guidelines,
please feel free to contact Social Media Team at Inspired Education via

glexia.booker@inspirededu.com and please refer to Social Media Guidelines Documentation.

By adhering fo these guidelines and understanding the legal responsibiliies surrounding child profection,
data profection, and privacy, you help ensure a professional and respectful presence across al sociol
media channels. Thank you for your cooperation and contributions.





